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Secondary Retail Trade Area — Sioux Center, Iowa
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Scott Wynja | City Manager | City of Sioux Center
712.722.0761 | ScottW@SiouxCenter.org
www.SiouxCenter.org
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— Population —

0-9 Years

10-17 Years
18 - 24 Years
25 - 34 Years

2020 68,045

2026 69,342

2031
35-44 Years
45 - 54 Years
55 - 64 Years
65 and Older
Median Age

Average Age

13.44%
11.69%
12.05%
10.98%
11.33%
10.91%
10.46%
19.15%

36.64

38.90

Educational Attainment (%)

Graduate or Professional Degree 6.88%
Bachelors Degree 19.39%
Associate Degree 14.84%
Some College 18.08%
High School Graduate (GED) 32.62%
Some High School, No Degree 4.28%
Less than 9th Grade 3.92%

Race Distribution
84.19%

1.28%
0.63%
0.73%
0.70%
5.90%
6.58%
12.95%
87.05%

White

Black/African American
American Indian/Alaskan
Asian

Native Hawaiian/Islander
Other Race

Two or More Races

Hispanic

Non-Hispanic

Kyle Cofer | Project Director, The Retail Coach, LLC | Cell: 662.319.7144 | Email: KyleCofer@TheRetailCoach.com
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SECONDARY RETAIL TRADE AREA — SIOUX CENTER, IOWA

RETAIL DEMAND OUTLOOK

NAICS DESCRIPTION 2026 DEMAND 2031 DEMAND GROWTH C(So()i*R
a4,45,722  Totaldemandforretailtradeincludingfood and 435 479 360 $471,012,608 $35,533,329 1.58%
441 Motor vehicle and parts dealers $101,112,088 $110,646,451 $9,534,364 1.82%

4411 Automobile dealers $92,098,889 $100,775,605 $8,676,716 1.82%

4412 Other motor vehicle dealers $3,475,726 $3,809,370 $333,644 1.85%

4413 Automotive parts, accessories, and tire ¢ 537 453 $6,061,477 $524,004 1.82%

retailers
444 Building material and garden equipmentand ¢4 536 514 $12,933,940 $1,103,426 1.80%
supplies dealers

4441 Building material and supplies dealers $9,244,504 $10,111,505 $867,001 1.81%

44411 Home centers $5,530,525 $6,055,340 $524,816 1.83%
44412 Paint and wallpaper retailers $199,021 $215,527 $16,507 1.61%
44414 Hardware retailers $1,537,564 $1,672,634 $135,070 1.70%
44418 Other building material dealers $1,977,395 $2,168,004 $190,609 1.86%
4442 Lawn and garden equipment and supplies g, 586,010 $2,822,435 $236,425 1.77%
44423 Outdoor power equipment retailers $711,548 $779,604 $68,056 1.84%
44424 Nursery, garden center, and farm supply ¢4 974 465 $2,042,831 $168,369 1.74%
retailers
445 Food and beverage retailers $67,866,677 $73,759,337 $5,892,660 1.68%
4451 Grocery and convenience retailers $61,419,748 $66,757,098 $5,337,351 1.68%
44511 supermarkets and other grocery retailers  ¢gg 599 g8 $63,379,925 $5,080,297 1.69%
(except convenience retailers)
44513 Convenience retailers and vending machine $3,120,120 $3,377174 $257.054 1.60%
operators

4452 Specialty food retailers $3,441,908 $3,731,542 $289,635 1.63%

4453 Beer, wine, and liquor retailers $3,005,022 $3,270,697 $265,675 1.71%
449 Furniture, home furnishings, elgctronlcs,_and $23.683,640 $25765,010 $2,081,370 1.70%

appliance retailers

4491 Furniture and home furnishings retailers $12,923,414 $14,108,977 $1,185,563 1.77%

44911 Furniture retailers $8,677,627 $9,492,423 $814,796 1.81%
44912 Home furnishings retailers $4,245,788 $4,616,554 $370,767 1.69%

4492 Electronics and appliance retailers $10,760,226 $11,656,033 $895,808 1.61%
455 General merchandise retailers $63,108,472 $67,659,018 $4,550,547 1.40%

4551 Department stores $2,851,690 $2,877,800 $26,110 0.18%

4552 Warehouse clubs, supercenters, and other ¢, 556 50, $64,781,219 $4,524,437 1.46%

general merchandise retailers
456 Health and personal care retailers $17,960,590 $19,537,071 $1,576,481 1.70%

45611 Pharmacies and drug retailers $11,689,097 $12,702,293 $1,013,196 1.68%

45612 Cosmetics, beauty supplies, and ‘:gtr;‘lg’ri $2,664,002 $2,905,318 $241,316 1.75%

45613 Optical goods retailers $1,029,531 $1,130,432 $100,902 1.89%

45619 Other health and personal care retailers $2,577,961 $2,799,029 $221,068 1.66%

*Compound annual growth rate (CAGR) is the geometric progression ratio that provides a constant rate of return over the time period. CAGR dampens
the effect of volatility of periodic growth. 3
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SECONDARY RETAIL TRADE AREA — SIOUX CENTER, IOWA

RETAIL DEMAND OUTLOOK

DESCRIPTION 2026 DEMAND 2031 DEMAND GROWTH
457 Gasoline stations and fuel dealers $42,456,261 $46,398,334 $3,942,073 1.79%
458 Clothing, clothing accessories, shoe, andréi\;v“eell;)sl $18,839,313 $18,947.311 $107.998 011%
4581 Clothing and clothing accessories retailers $13,530,568 $13,360,200 -$170,368 -0.25%
4582 Shoe retailers $3,561,650 $3,891,890 $330,240 1.79%
4583 Jewelry, luggage, and leather goods retailers $1,747,096 $1,695,221 -$51,875 -0.60%
459 Sporting goods, hobby, musical instrument, ¢35 945 949 $35,690,931 $1,784,983 1.03%
book, and miscellaneous retailers
4591 sporting goods, hobby, and musical $21,875,620 $22,997,035 $1,121,415 1.00%
instrument retailers

45911 Sporting goods retailers $4,080,914 $4,352,807 $271,894 1.30%
45912 Hobby, toy, and game retailers $839,349 $892,011 $52,663 1.22%
45913 sewing, needlework, and p'ecritga‘?fﬁi $12,030,328 $12,693,896 $663,568 1.08%
45914 Musical instrument and supplies retailers $4,925,031 $5,058,322 $133,291 0.54%
4592 Book retailers and news dealers $689,524 $562,514 -$127,010 -3.99%
4593 Florists $1,165,618 $1,276,241 $110,624 1.83%
4594 Office supplies, stationery, and gift retailers $2,984,859 $3,129,972 $145,113 0.95%
4595 Used merchandise retailers $85,031 $89,596 $4,565 1.05%
4599 Other miscellaneous retailers $7,105,297 $7,635,574 $530,277 1.45%
45991 Pet and pet supplies retailers $3,532,849 $3,850,611 $317,762 1.74%
45993 Manufactured (mobile) home dealers $113,889 $122,235 $8,346 1.42%
45999 All other miscellaneous retailers ancart g3 458,560 $3,662,729 $204,170 1.15%
722 Food services and drinking places $54,715,869 $59,675,297 $4,959,429 1.75%
7223 Special food services $1,858,298 $2,045,336 $187,039 1.94%
7224 Drinking places (alcoholic beverages) $1,442,329 $1,562,443 $120,114 1.61%
7225 Restaurants and other eating places $51,415,242 $56,067,519 $4,652,277 1.75%
722511 Full-service restaurants $22,957,143 $25,021,743 $2,064,600 1.74%
722513 Limited-service restaurants $23,864,300 $26,034,289 $2,169,989 1.76%
722514 Cafeterias, grill buffets, and buffets $378,426 $412,800 $34,374 1.75%
722515 Snack and nonalcoholic beverage bars $4,215,374 $4,598,688 $383,314 1.76%

*Compound annual growth rate (CAGR) is the geometric progression ratio that provides a constant rate of return over the time period. CAGR dampens
the effect of volatility of periodic growth. 4
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About The Retail Coach.

The Retail Coach is a national retail recruitment and development firm that combines strategy, technology,
and creative expertise to develop and deliver high-impact retail recruitment and development plans to local
governments, chambers of commerce, economic development organizations and private developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and services that
better enable communities to maximize their retail development potential.

Retail:360° Process

Providing more than simple data reports of psychographic and demographic trends, The Retail Coach goes well
beyond other retail consulting and market research firms’ offerings by combining current national and statewide
demographics and trend data with real-world, “on-the-ground” information gathered through extensive visits to

our clients’ communities. Every community is different, and there is no “one size fits all” retail recruitment solution.
Compiling the gathered data into client-tailored information packets that are uniquely designed for, and targeted to,
specific retailers and restaurants who meet the community’s needs help assure our clients that they are receiving
the latest and best information for targeted retail recruitment efforts — all with personal service and coaching
guidance that continues beyond the initial project scope and timeline.

Our Retail:360® Process assures that communities get timely, accurate and relevant information. Translating that

data into the information that retailers need and seek assures our clients even better possibilities for tremendous
retail growth and success.

5

®TheRetaiICoach. 662.844.2155 | INFO@THERETAILCOACH.COM | THERETAILCOACH.COM | AUSTIN, TEXAS * TUPELO, MISSISSIPPI
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represent current data, where applicable, portions of estimated actual sales may be calculated using
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