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Primary Retail Trade Area — Sioux Center, Iowa

PSYCHOGRAPHIC PROFILE
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+ A URBAN THREADS ' ! ‘ ,
This group mainly consists of individuals in their 30s, including many This group consists .of householdg that are often mult\generat\onal and
recent immigrants, single parents, and families with young children. center around married couples with or without children.
+ B: BOOKS AND BOOTS + G: FAMILY FABRIC _ ‘ S
This group consists largely of individuals in their early to mid-20s, including NS group mainly consists of multigenerational families with children, and
college students and full-time military families. household sizes often exceed three members.
+C: METRO VIBES + H: FAMILY PROSPERITY
This group consists of a mix of families and individuals in their 30s, and This group mainly consists of married couples with or without children.
there is a notable presence of recent immigrants. Employment is primarily
in health care, retail, and food services. This group consists of families and residents aged 55 and older.
This group consists of working professionals in their mid-30s, many of This group consists of typically retired residents aged 55 and older.

whom were born outside the U.S.
+ K: SUBURBAN SHINE

+ E: COMMUNITY CONNECTIONS This group consists of residents aged 45 years and older.
This group consists of a range of households that are often
+ L: PREMIER ESTATES

multigenerational, including married couples with or without children, - : ) )
single-parent families, and single individuals living alone. T?\fs gr_?up consists of residents aged 45-64, and many households consist
of families.
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Primary Retail Trade Area — Sioux Center, Iowa

PSYCHOGRAPHIC PROFILE

LIFEMODE GROUP LIFEMODE GROUP NAME

Group A Urban Threads

OVERVIEW

This group mainly consists of individuals in their 30s, including many recent
immigrants, single parents, and families with young children. This community also
has the largest population of children under 5. Residents live primarily in rental
housing in urban centers and suburbs, often in close proximity to jobs, community
centers, and public transportation.

Books and Boots

This group consists largely of individuals in their early to mid-20s, including college
students and full-time military families. Mostly unmarried, they often work part-
time jobs while pursuing degrees. They typically live in rental housing near college
campuses or military bases and move frequently.

Metro Vibes

This group consists of a mix of families and individuals in their 30s, and there is a
notable presence of recentimmigrants. Employment is primarily in health care, retail,
and food services. Residents typically live in urban rental housing, and some own
single-family homes. Home values and rents tend to be below the national average.

Tech Trailblazers

This group consists of working professionals in their mid-30s, many of whom were
born outside the U.S. They live primarily in urban areas, renting multifamily housing
in major metropolitan cities. Residents tend to commute using public transportation
or have access to remote work options.

Community Connections

This group consists of a range of households that are often multi-generational,
including married couples with or without children, single-parent families, and single
individuals living alone. They live in and around urban areas and in the suburbs, often
in single-family detached units. Rental prices are among the lowest compared to
other groups.

Urban Harmony

This group consists of households that are often multi-generational and center around
married couples with or without children. Neighborhoods tend to be located in and
around urban centers. Residents spend a substantial portion of their income on rent
or home ownership, and they frequently use public transportation for commuting,
running errands, and dining out.

Family Fabric

This group mainly consists of multi-generational families with children, and household
sizes often exceed three members. Marriage rates are lower than average, with many
single-parent households or cohabiting families. These residents live primarily in
suburban areas with low vacancy rates and limited access to public transportation.

Family Prosperity

This group mainly consists of married couples with or without children. They live
primarily in single-family homes in newer suburban developments, and households
typically own multiple vehicles for commuting and accessing entertainment and
amenities. Incomes often exceed the national average by a significant margin.

Countryscapes

This group consists of families and residents aged 55 and older. Typically, individuals
are retired, approaching retirement, or working in industries such as manufacturing,
construction, and agriculture, and they tend to have long commute times. Housing in
this group consists of single-family homes, and there are high rates of vacancy and
seasonal living in some communities.

Mature Reflections

This group consists of residents aged 55 and older. Residents are typically retired and
are supported by social security, public assistance, and retirement income. This group
primarily consists of single-family homes and assisted living facilities. There is a high
prevalence of seasonal living with homes remaining vacant during off seasons.

Suburban Shine

This group consists of residents aged 45 years and older. Housing is predominantly
single-family detached homes built before 2000, and home values tend to be above
the national average. Labor force participation is high, with most households earning
middle-tier incomes in professions such as social work, skilled trades, health care,
and manufacturing. Residents commute alone by car.

Premier Estates

This group consists of residents aged 45-64, and many households consist of families.
Residents are often retired or work from home and are employed in management,
finance, technology, and engineering. Net worth is high, and most residents hold
a bachelor's or graduate degree. These neighborhoods tend to consist of newly
constructed, single-family homes.
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Primary Retail Trade Area — Sioux Center, Iowa

PSYCHOGRAPHIC PROFILE

+ A URBAN THREADS
This group mainly consists of individuals in their 30s, including many
recent immigrants, single parents, and families with young children.

+ B: BOOKS AND BOOTS
This group consists largely of individuals in their early to mid-20s, including
college students and full-time military families.

+C: METRO VIBES

This group consists of a mix of families and individuals in their 30s, and
there is a notable presence of recent immigrants. Employment is primarily
in health care, retail, and food services.

+ D: TECH TRAILBLAZERS
This group consists of working professionals in their mid-30s, many of
whom were born outside the U.S.

+ E: COMMUNITY CONNECTIONS

This group consists of a range of households that are often multi-
generational, including married couples with or without children, single-
parent families, and single individuals living alone.

+ F: URBAN HARMONY
This group consists of households that are often multi-generational and
center around married couples with or without children.

+ G: FAMILY FABRIC
This group mainly consists of multi-generational families with children, and
household sizes often exceed three members.

+ H: FAMILY PROSPERITY
This group mainly consists of married couples with or without children.

This group consists of families and residents aged 55 and older.

+J: MATURE REFLECTIONS
This group consists of typically retired residents aged 55 and older.

+ K: SUBURBAN SHINE
This group consists of residents aged 45 years and older.

+ L: PREMIER ESTATES
This group consists of residents aged 45-64, and many households consist
of families.

CUMULATIVE

TAPESTRY SEGMENTATION HOUSEHOLDS PERCENT | CUMULATIVE PERCENT | US HOUSEHOLDS PERCENT PERCENT INDEX
1 Country Charm (17) 36.3% 36.3% 2.3% 2.3% 1,574
2 Flourishing Families (H1) 14.5% 50.8% 3.6% 6.0% 398
3 Classic Comfort (K4) 12.1% 62.9% 2.9% 8.9% 410
4 Loyal Locals (K3) 8.3% 71.2% 2.8% 11.7% 292
5 Middle Ground (K2) 6.6% 77.8% 2.3% 14.0% 291
Subtotal 77.8% 14.0%
6 Heartland Communities (I3) 6.2% 83.9% 2.1% 16.1% 300
7 City Greens (K6) 4.6% 88.6% 2.6% 18.6% 181
8 Savvy Suburbanites (L1) 4.2% 92.8% 4.5% 23.1% 92
9 Moderate Metros (C6) 2.8% 95.6% 2.3% 25.4% 123
10 Rural Versatility (E5) 2.6% 98.2% 1.6% 27.0% 164
Subtotal 20.4% 13.0%
11 Room to Roam (K7) 1.8% 100.0% 3.9% 30.9% 47
Total 100.0%
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT |7 - COUNTRY CHARM

These communities are evenly distributed across metropolitan, micropolitan, and nonmetropolitan
areas, with the highest concentration in the Midwest. Most residents live outside defined towns

or cities in very low-density regions. Agriculture is at the heart of these communities, with many
residents self-employed on their own farms or working for neighboring farms. Residents also find
employment opportunities in manufacturing, construction, mining, and utilities. Residents tend to
be older, with more married couples than singles, however, there is a higher-than-average presence
of children under 18. Residents tend to own at least two vehicles.

Key statistics
* Median age: 43.6
« Median household size: 2.50
* Predominant household structure (Census 2020): Married couples
« Median household income: $78,155
« Median net worth: $298,064
* Percentage of individuals with completion of a bachelor's degree or higher: 22.0%

Housing and employment
* Predominant Urbanicity Type: Metro Landscape; Rural Countryside
« Median home value: $243,467
« Homeownership rate: 83.8%
* Rent burdened households (American Community Survey 2019-2023): 21.7%
* Labor force participation rate: 64.1%
« Unemployment rate: 2.9%

Lifestyle patterns
* Residents tend to shop for essentials in person, often using coupons, and they turn to online
platforms for greater variety and better deals.
* They often purchase tools and equipment for maintaining their cars, lawns, and gardens.
* They tend to listen to country music.

* Residents create and repair things themselves, from home improvement and woodworking to
gardening and crafting.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. 6
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT H1 - FLOURISHING FAMILIES

Members of these communities reside mostly in lower-density, rapidly growing suburbs in the South
and Midwest. Most householders are between the ages of 35 and 64, and households are mainly
comprised of large families with children. Marriage rates are high. Members of this segment are
often employed in professional roles and earn middle-tier incomes. Many are self-employed, and
some households support their earnings with interest, dividends, or rental properties. Available
housing is predominantly composed of single-family units built in the 1990s and 2000s, with home
values and rents that mirror national averages. The rate of new development is notably higher

here than in most other regions. Many households have multiple vehicles, and long commutes are
common.

Key statistics
« Median age: 39.0
« Median household size: 2.80
* Predominant household structure (Census 2020): Married couples
« Median household income: $111,751
« Median net worth: $499,190
* Percentage of individuals with completion of a bachelor’s degree or higher: 40.2%

Housing and employment
* Predominant Urbanicity Type: Suburb
« Median home value: $379,560
« Homeownership rate: 85.2%
* Rent burdened households (American Community Survey 2019-2023): 31.1%
* Labor force participation rate: 69.4%
« Unemployment rate: 3.1%

Lifestyle patterns
* For in-store shopping, they frequent large retail hardware and hobby stores, while online
shopping caters to a variety of household, children, pet, and personal items.
* Residents prioritize spending on medical, auto, and life insurance, as well as retirement planning.
Pickup trucks and SUVs are common vehicle choices.
* They often play board games and read books.
* Residents tend to travel domestically.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. 7
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT K4 - CLASSIC COMFORT

These neighborhoods are typically found in the suburbs of major metropolitan areas, particularly

in the South and Midwest, including states such as Michigan, Illinois, and Texas. The median

age is slightly above that of the U.S. Most households earn middle-tier incomes, and labor force
participation is high; most work full-time jobs, and many families are supported by multiple earners.
Employment is mostly in wholesale trade, health care, education, and manufacturing sectors.
Affordable housing is prominent, with most homes valued between $150,000 and $300,000 and
rental prices below the national average. Homeowners significantly outnumber renters, and many
homes were built between 1950 and 2000. Short, solo commutes are common, with households
typically owning several vehicles. During the day, the residential population exceeds the working
population.

Key statistics
« Median age: 40.2
« Median household size: 2.56
* Predominant household structure (Census 2020): Married couples
« Median household income: $88,893
« Median net worth: $317,594
* Percentage of individuals with completion of a bachelor’'s degree or higher: 32.6%

Housing and employment
* Predominant Urbanicity Type: Suburb
« Median home value: $262,806
« Homeownership rate: 80.5%
* Rent burdened households (American Community Survey 2019-2023): 29.6%
* Labor force participation rate: 68.6%
« Unemployment rate: 3.4%

Lifestyle patterns
* Residents tend to buy budget-friendly items from discount local or chain stores.
« Homeowners often purchase lawn and garden maintenance tools.
* These residents have a strong enthusiasm for professional, college, and high school sports.
« When dining out, they frequent both fast food and sit-down chain restaurants.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. 8
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT K3 - LOYAL LOCALS

Though prevalent nationwide, the highest concentrations of these communities are found in the
Midwest and South. While many are in the suburbs of small metropolitan and micropolitan areas,
these neighborhoods also have significant concentrations in small and remote towns. Residents are
predominantly aged 65 years and above, and many are widowed or married without children living
at home. Housing is more affordable than the national average: more than half of the homes in this
segment are valued between $150,000 and $300,000. The majority of households consist of single-
family homes, primarily built between 1950 and 1990. Commutes are typically short, with most
residents driving alone to work, due to limited public transportation options. These neighborhoods
generally have low population density and stable growth patterns.

Key statistics
« Median age: 46.4
* Median household size: 2.29
* Predominant household structure (Census 2020): Married couples; singles living alone
» Median household income: $77,226
» Median net worth: $291,287
* Percentage of individuals with completion of a bachelor's degree or higher: 33.9%

Housing and employment
* Predominant Urbanicity Type: Suburb
» Median home value: $255,205
« Homeownership rate: 78.2%
 Rent burdened households (American Community Survey 2019-2023): 34.0%
* Labor force participation rate: 57.5%
« Unemployment rate: 3.5%

Lifestyle patterns

* When it comes to shopping, they often visit large retail establishments for food and home
supplies.

* This segment tends to stick to the same foods, stores, and brands. They often buy American-
made products and domestic vehicles.

* Television is a primary source for both news and entertainment, including programs related to
hunting and sports.

* They use social media to follow groups and stay in touch with friends and family.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. 9
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT K2 - MIDDLE GROUND

Predominantly found in the Midwest, followed by the South, these suburban neighborhoods are
especially common in states such as Missouri, Michigan, Nebraska, Ohio, and Wisconsin. These
neighborhoods are slightly younger than the U.S. average, and households tend to consist of
married couples, cohabiting couples, and single-person households. Labor force participation

is high, with many families having two or more workers. Employment tends to be in the
manufacturing, health care, and retail sectors, with a higher-than-average presence of skilled trade
workers. Housing is more affordable than the national average for both renters and homeowners. A
significant percentage of homes are valued between $100,000 and $200,000, and most residences
are single-family detached houses built between 1950 and 1990.

Key statistics
* Median age: 38.8
* Median household size: 2.33
* Predominant household structure (Census 2020): Married couples; singles living alone
» Median household income: $69,074
» Median net worth: $168,044
* Percentage of individuals with completion of a bachelor's degree or higher: 26.9%

Housing and employment
* Predominant Urbanicity Type: Suburb
* Median home value: $174,311
* Homeownership rate: 67.3%
* Rent burdened households (American Community Survey 2019-2023): 30.8%
* Labor force participation rate: 69.2%
« Unemployment rate: 3.7%

Lifestyle patterns
* Residents tend to shop at discount grocery chains and frequent fast-food restaurants.
Consumers tend to finance their vehicles with loans.
* - These individuals use social media as well as newspapers and magazines. Recreational interests
often include professional and college sports, fishing, and gardening.
* Vacations are typically taken to nearby states, especially those offering beaches or sightseeing
opportunities.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. 10
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT I3 - HEARTLAND COMMUNITIES

Neighborhoods in this segment are primarily found in outlying towns and cities across the
Midwest. Nearly half of the population resides in low-density suburbs or small towns outside official
metropolitan or micropolitan area boundaries, with a notable portion living in very rural settings.
Households are predominantly married couples and single-person households. Residents work in
industries such as construction, utilities, health care, and agriculture. The manufacturing industry
has historically played a significant role in their lives, often spanning multiple generations. There

is an above-average portion of the population supported by social security and other forms of
public assistance. Most housing units were built before 1990, with more than half built before 1970.
Commutes are generally short, and residents tend to own one or more vehicles.

Key statistics
* Median age: 43.6
* Median household size: 2.28
* Predominant household structure (Census 2020): Married couples; singles living alone
» Median household income: $60,072
» Median net worth: $165,309
* Percentage of individuals with completion of a bachelor’s degree or higher: 19.2%

Housing and employment
* Predominant Urbanicity Type: Suburb
« Median home value: $139,003
« Homeownership rate: 71.6%
* Rent burdened households (American Community Survey 2019-2023): 29.4%
* Labor force participation rate: 57.7%
« Unemployment rate: 4.2%

Lifestyle patterns
* Residents often bank locally and pay in cash for goods and services.
* They tend to spend money on their pets, including grooming, veterinary care, and treats.
« Consumers tend not to prioritize owning and using the latest technology.
* Residents tend to opt for domestic vacations, drive domestic trucks, perform their own vehicle
maintenance, and spend time outdoors.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. "
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT K6 - CITY GREENS

Most residents in this segment live in metropolitan areas with populations exceeding 500,000. More
than half of residents aged 25 and older hold a bachelor’s or graduate degree. Married couples

are predominant, though a significant proportion of households are nonfamily, including singles,
households with no relatives, and cohabiting couples without children. More than half of households
have dual incomes, with health care, education, and retail trade being key sectors. Homeownership
rates are slightly above the national average, and most homes are valued between $200,000 and
$500,000. Even with rents slightly higher than the national average, vacancy rates are relatively low.
The housing stock is older, with many homes constructed before 1970. While single-family detached
homes are common, there is also a higher-than-average presence of single-family attached units
such as row houses, duplexes, and townhomes.

Key statistics
* Median age: 41.4
* Median household size: 2.20
* Predominant household structure (Census 2020): Married couples; singles living alone
» Median household income: $97,516
* Median net worth: $301,867
* Percentage of individuals with completion of a bachelor’'s degree or higher: 54.1%

Housing and employment
* Predominant Urbanicity Type: Suburb; Urban Vicinity
« Median home value: $395,657
« Homeownership rate: 65.9%
* Rent burdened households (American Community Survey 2019-2023): 33.1%
* Labor force participation rate: 71.4%
« Unemployment rate: 3.0%

Lifestyle patterns

* Residents tend to bank and shop online, and they typically buy groceries in person.

* Residents buy both e-books and hard copies. They regularly contribute to an IRA to build their
retirement savings.

* They often pay for high-speed internet for streaming. Alongside online news consumption, public
radio and television are popular.

* Residents tend to engage with a variety of causes. They vote regularly, participate in
environmental groups, and recycle, and they often spend time outdoors.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. 12
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT L1 - SAVVY SUBURBANITES

These neighborhoods tend to be concentrated in New England and the Mid-Atlantic. Some couples
have children who have grown up and left the house, and around a quarter still have kids at home.
Residents work in professional fields such as management and finance. The combined wages of both
spouses position these families solidly in the middle to upper income tiers. Investments, retirement
income, and valuable properties also contribute to the high net worth of households commonly
found in these neighborhoods. Residents in this segment gravitate toward suburban communities,
which include both newly developed and well-established areas, within major metropolitan areas.
Nearly all homes are single-family and owner-occupied, with very few rental properties available,
and most homes were built between 1970 and 2000.

Key statistics
* Median age: 44.0
« Median household size: 2.72
* Predominant household structure (Census 2020): Married couples
« Median household income: $139,696
« Median net worth: $915,346
* Percentage of individuals with completion of a bachelor’s degree or higher: 53.3%

Housing and employment
* Predominant Urbanicity Type: Suburb
* Median home value: $471,521
« Homeownership rate: 90.9%
* Rent burdened households (American Community Survey 2019-2023): 27.6%
* Labor force participation rate: 68.0%
« Unemployment rate: 2.9%

Lifestyle patterns
* Residents frequently use credit cards, and they seldom have outstanding monthly balances.
* They tend to invest a significant amount of resources on home improvement and landscaping.
Residents have a variety of investment and retirement accounts.
« Households tend to have access to cell phones and the internet to stay connected.
* Residents tend to engage with their communities through fundraising and local politics. Vacation
destinations often include beaches and national parks.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. 13
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT C6 - MODERATE METROS

These neighborhoods are young, growing, and usually located in suburbs and the peripheries

of metropolitan areas with relatively dense populations of at least half a million. Single-person
households make up about one-third of total households, followed by married, cohabiting, or single
persons with children. There is an above-average presence of preschool-age children. Many have
attended some college, and individuals often work in health care, retail, office/administration, or
sales. Household incomes generally fall within the middle tier. The typical home for this segment is
a moderately priced ($200-500K) single-family residence built before the 90s; about half are rented
and half are owned. Commute times are generally low and driven alone.

Key statistics
« Median age: 38.1
* Median household size: 2.32
* Predominant household structure (Census 2020): Married couples; singles living alone
» Median household income: $70,055
» Median net worth: $122,944
* Percentage of individuals with completion of a bachelor’s degree or higher: 32.2%

Housing and employment
* Predominant Urbanicity Type: Suburb; Urban Core
« Median home value: $313,879
« Homeownership rate: 54.1%
* Rent burdened households (American Community Survey 2019-2023): 37.8%
* Labor force participation rate: 67.4%
« Unemployment rate: 4.1%

Lifestyle patterns
* These residents tend to shop online instead of in person. Credit unions are often used for
financial services and products.
« Clothing, groceries, and electronics are typical purchases. Residents look for deals at discount
stores and focus on essential items.
* Radio and online music services are common sources of entertainment.
* Residents tend to vote in local, state, and national elections. Recycling is a routine practice.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. 14
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT E5 - RURAL VERSATILITY

These neighborhoods are predominantly found in rural and non-metro areas. About a quarter of
the population in this segment is under 18, and around a third of households consist of seniors
supported by social security and retirement income. More than half of households are occupied
by either a single person or a married couple without children. Employment in manufacturing,
construction, agriculture, and mining is more common than in most other markets, and full-time
work is much more common than part-time. Public transportation is often not an option, and most
workers commute by driving alone. Homes in this market are typically valued under $250,000 and
are largely single-family detached units, though mobile homes are also common, and most homes
are owned.

Key statistics
* Median age: 38.9
* Median household size: 2.51
* Predominant household structure (Census 2020): Married couples; singles living alone
» Median household income: $58,911
+ Median net worth: $126,005
* Percentage of individuals with completion of a bachelor’s degree or higher: 19.6%

Housing and employment
* Predominant Urbanicity Type: Suburb
« Median home value: $213,579
« Homeownership rate: 66.7%
* Rent burdened households (American Community Survey 2019-2023): 35.3%
* Labor force participation rate: 56.2%
« Unemployment rate: 5.1%

Lifestyle patterns
* Residents frequently shop at hardware and hobby stores, and they purchase groceries from both
convenience stores and large department stores.
* They tend to spend time working on their vehicles and homes, and they invest in automotive
tools and maintenance essentials.
* Radio, especially country music, is popular.
« Most households have at least one pet.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. 15
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Primary Retail Trade Area — Sioux Center, Iowa

SEGMENT K7 - ROOM TO ROAM

These communities are mainly found within metropolitan areas but tend not to be in the mega
metropolises. The highest concentrations are found in the Midwest and South. More than half of
household heads are aged 55 and older, and one in five individuals are aged 65 and above. Married
couples, often without children, form most households, while nonfamily households represent

a quarter of the total households. Self-employment is notable, and employment tends to be in
manufacturing, health care, and retail. Most housing in this market consists of owner-occupied,
single-family homes rather than rentals, with housing built primarily between 1970 and 2000 and
generally priced lower than the national average. Owning multiple vehicles is typical, with driving
alone as the primary means of commuting.

Key statistics
« Median age: 46.2
« Median household size: 2.52
* Predominant household structure (Census 2020): Married couples with no kids
« Median household income: $99,689
« Median net worth: $506,754
* Percentage of individuals with completion of a bachelor’s degree or higher: 34.0%

Housing and employment
* Predominant Urbanicity Type: Suburb; Metro Landscape
« Median home value: $344,056
« Homeownership rate: 89.0%
* Rent burdened households (American Community Survey 2019-2023): 22.4%
* Labor force participation rate: 62.5%
« Unemployment rate: 3.0%

Lifestyle patterns

« Consumers tend to use coupons and shop at department stores.

* Residents purchase tools for home and yard maintenance, such as lawn mowers, trimmers,
electric drills, and saws.

+ Radio remains a staple, with commuters subscribing to satellite and streaming channels.
Television is widely used for news, entertainment, and major sports.

« When traveling, domestic trips are common. Residents cook, bake, read, and walk their dogs.
Residents tend to vote, and recycling is a routine practice.

Data vintage is Esri 2025 for all characteristics, except where otherwise noted. 16
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Primary Retail Trade Area — Sioux Center, Iowa

PSYCHOGRAPHIC PROFILE

HOUSEHOLDS ADULT POPULATION
PSYCHOGRAPHIC LIFEMODE GROUPS
DJAY AN % DATA % INDEX

Total: 14,082 100.0% 30,315 100.0%

A.Urban Threads 0 0.0% 0 0 0.0% 0
Independent Cityscapes (A1) 0 0.0% 0 0 0.0% 0
City Commons (A2) 0 0.0% 0 0 0.0% 0
Social Security Set (A3) 0 0.0% 0 0 0.0% 0
Fresh Ambitions (A4) 0 0.0% 0 0 0.0% 0
Welcome Waves (A5) 0 0.0% 0 0 0.0% 0
Young and Restless (A6) 0 0.0% 0 0 0.0% 0
B. Books and Boots 0 0.0% 0 0 0.0% 0
Dorms to Diplomas (B1) 0 0.0% 0 0 0.0% 0
College Towns (B2) 0 0.0% 0 0 0.0% 0
Military Proximity (B3) 0 0.0% 0 0 0.0% 0
C. Metro Vibes 397 2.8% 32 697 2.3% 29
Single Thrifties (C1) 0 0.0% 0 0 0.0% 0
Kids and Kin (C2) 0 0.0% 0 0 0.0% 0
Metro Fusion (C3) 0 0.0% 0 0 0.0% 0
Family Foundations (C4) 0 0.0% 0 0 0.0% 0
Diverse Horizons (C5) 0 0.0% 0 0 0.0% 0
Moderate Metros (C6) 397 2.8% 123 706 2.3% 111
D. Tech Trailblazers 0 0.0% 0 0 0.0% 0
Emerging Hub (D1) 0 0.0% 0 0 0.0% 0
Trendsetters (D2) 0 0.0% 0 0 0.0% 0
Modern Minds (D3) 0 0.0% 0 0 0.0% 0
Metro Renters (D4) 0 0.0% 0 0 0.0% 0
Laptops and Lattes (D5) 0 0.0% 0 0 0.0% 0
E. Community Connections 363 2.6% 35 819 2.7% 36
Modest Income Homes (E1) 0 0.0% 0 0 0.0%

Southwestern Families (E2) 0 0.0% 0 0 0.0% 0
Hometown Charm (E3) 0 0.0% 0 0 0.0% 0
Mobile Meadows (E4) 0 0.0% 0 0 0.0% 0
Rural Versatility (E5) 363 2.6% 164 812 2.7% 175
Family Bonds (E6) 0 0.0% 0 0 0.0% 0

17

®TheRetaiICoach. 662.844.2155 | INFO@THERETAILCOACH.COM | THERETAILCOACH.COM | AUSTIN, TEXAS * TUPELO, MISSISSIPPI



Primary Retail Trade Area — Sioux Center, Iowa

PSYCHOGRAPHIC PROFILE

HOUSEHOLDS ADULT POPULATION
PSYCHOGRAPHIC LIFEMODE GROUPS
DJAY AN % DATA % INDEX
F. Urban Harmony 0 0.0% 0 0 0.0% 0
High Rise Renters (F1) 0 0.0% 0 0 0.0% 0
Family Extensions (F2) 0 0.0% 0 0 0.0% 0
Downtown Melting Pot (F3) 0 0.0% 0 0 0.0% 0
City Strivers (F4) 0 0.0% 0 0 0.0% 0
Uptown Lights (F5) 0 0.0% 0 0 0.0% 0
G. Family Fabric 0 0.0% 0 0 0.0% 0
Shared Roots (G1) 0 0.0% 0 0 0.0% 0
Up and Coming Families (G2) 0 0.0% 0 0 0.0% 0
Generational Ties (G3) 0 0.0% 0 0 0.0% 0
H. Family Prosperity 2,045 14.5% 136 4,335 14.3% 125
Flourishing Families (H1) 2,045 14.5% 398 4,338 14.3% 372
Boomburbs (H2) 0 0.0% 0 0 0.0% 0
Neighborhood Spirit (H3) 0 0.0% 0 0 0.0% 0
Urban Chic (H4) 0 0.0% 0 0 0.0% 0
I. Countryscapes 5,981 42.5% 311 12,126 40.0% 303
Small Town Sincerity (I1) 0 0.0% 0 0 0.0% 0
Scenic Byways (12) 0 0.0% 0 0 0.0% 0
Heartland Communities (13) 866 6.2% 300 1,698 5.6% 297
Rooted Rural (14) 0 0.0% 0 0 0.0% 0
Rural Resort Dwellers (I5) 0 0.0% 0 0 0.0% 0
Southern Satellites (16) 0 0.0% 0 0 0.0% 0
Country Charm (17) 5,115 36.3% 1,574 10,444 34.5% 1,532
J. Mature Reflections 0 0.0% 0 0 0.0% 0
Senior Escapes (J1) 0 0.0% 0 0 0.0% 0
The Elders (J2) 0 0.0% 0 0 0.0% 0
Retirement Communities (J3) 0 0.0% 0 0 0.0% 0
Silver and Gold (J4) 0 0.0% 0 0 0.0% 0
K. Suburban Shine 4,708 33.4% 151 11,004 36.3% 170
Legacy Hills (K1) 0 0.0% 0 0 0.0% 0
Middle Ground (K2) 934 6.6% 291 1,828 6.0% 289
Loyal Locals (K3) 1,162 8.3% 292 2,274 7.5% 280
Classic Comfort (K4) 1,698 12.1% 410 4,190 13.8% 472
Dreambelt (K5) 0 0.0% 0 0 0.0% 0
City Greens (K6) 653 4.6% 181 2,186 7.2% 310
Room to Roam (K7) 261 1.9% 47 518 1.7% 43
Burbs and Beyond (K8) 0 0.0% 0 0 0.0% 0
L. Premier Estates 589 4.2% 43 1,304 4.3% 41
Savvy Suburbanites (L1) 589 4.2% 92 1,319 4.4% 91
Professional Pride (L2) 0 0.0% 0 0 0.0% 0
Top Tier (L3) 0 0.0% 0 0 0.0% 0
Unclassified 0 0.0% 0 0 0.0% 0
18
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About The Retail Coach.

The Retail Coach is a national retail recruitment and development firm that combines strategy, technology,
and creative expertise to develop and deliver high-impact retail recruitment and development plans to local
governments, chambers of commerce, economic development organizations and private developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and services that
better enable communities to maximize their retail development potential.

Retail:360° Process

Providing more than simple data reports of psychographic and demographic trends, The Retail Coach goes well
beyond other retail consulting and market research firms’ offerings by combining current national and statewide
demographics and trend data with real-world, “on-the-ground” information gathered through extensive visits to

our clients’ communities. Every community is different, and there is no “one size fits all” retail recruitment solution.
Compiling the gathered data into client-tailored information packets that are uniquely designed for, and targeted to,
specific retailers and restaurants who meet the community’s needs help assure our clients that they are receiving
the latest and best information for targeted retail recruitment efforts — all with personal service and coaching
guidance that continues beyond the initial project scope and timeline.

Our Retail:360® Process assures that communities get timely, accurate and relevant information.Translating that

data into the information that retailers need and seek assures our clients even better possibilities for tremendous
retail growth and success.
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TheRetaillCoach.

ACKNOWLEDGMENTS

The observations, conclusions and recommendations contained in this study are solely those of The
Retail Coach, LLC and should not be construed to represent the opinions of others, including its clients,
or any other entity prior to such entity's express approval of this study.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions,
change of terms and/or conditions.

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Claritas, ESRI,
U.S. Census Bureau, Economy.com, Unacast, Spatial Insights Inc., Urban Land Institute, CensusViewer.
com, International Council of Shopping Centers, and/or U.S. Bureau of Labor and Statistics. To better
represent current data, where applicable, portions of estimated actual sales may be calculated using
an average sales per square foot model. Mapping data is provided by Google, Nielsen, ESRI and/or
Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions,
change of terms and/or conditions.

®TheRetaiICoach. 662.844.2155 | INFO@THERETAILCOACH.COM | THERETAILCOACH.COM | AUSTIN, TEXAS * TUPELO, MISSISSIPPI



