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Community * Demographic Snapshot
Plainfield, New Jersey
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Population Age
2020 54,586 0-9Years 14.64%
2025 55,636 10-17 Years 11.44%
2030 56,655 18 - 24 Years 9.30%
. . 25-34Y 13.71%
Educational Attainment (%) ears ’
Graduate or Professional 2.48% 35- 44 Years 14.29%
Degree ' 45 - 54 Years 12.43% Zenobia L. Fields
The City of Plainfield
Bachelors Degree 15.49% 5564 Years 11.12% € IDyirOectoim e
Associate Degree 4.79% g5 and Older 13.07% | Department of Economic Development
Some College 16.76%  Median Age 35.64 515 Watchung Avenue
i Plainfield, New Jersey 07060
(I-3|:Eg[§1)5chool Graduate (O 598705 Average Age 36.80 Jersey
- Phone 908.753.3664
Some High School, No 9.70% Race Distribution (%) Cell ~ 908.560.6685
Degree Whi 9.810 Zenobia.Fields@PlainfieldNJ.gov
te . infi
Less than 9th Grade 16.96% I ’ www.PlainfieldNJ.gov
Black/African American 32.16%
. . Charles R. Parker
Income American Indian/ 2.13% The Retail Coach, LLC
Average HH $107,658  Alaskan Project Director
. i 0
Median HH §74,681  Asian 1.01% Office 662.844.2155
. Native Hawaiian/ 0 Cell  662.231.9078
Per Capita $32,222 Islander 0.06% CParker@TheRetailCoach.com
Other Race 41.49% www.TheRetailCoach.com
Two or More Races 13.34% .
Hispanic 58.94% ®TheReta|IC08.Chs
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Income Range of Lifemode Summary Groups

Plainfield, New Jersey

0 $20k

$40k
- --US Median Income $51,000

$60k

+ L1 AFFLUENT ESTATES
Established wealth — educated, well-traveled married couples

+ L2 UPSCALE AVENUES
Prosperous, married couples
in higher density neighborhoods

Younger, urban singles on the move

+ L4 FAMILY LANDSCAPES
Successful younger families in newer housing

Gen X in middle age; families with fewer kids and a mortgage

+ L6 COZY COUNTRY
Empty nesters in bucolic settings

+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic homeowners with families

$80k

S

$100k $120k $140k

+ L8 MIDDLE GROUND
Lifestyles of thirtysomethings

+ L9 SENIOR STYLES
Senior lifestyles reveal the effects of saving for retirement

Country life with older families, older homes

+L11 MIDTOWN SINGLES
Millennials on the move; single, diverse, and urban

+L12 HOMETOWN
Growing up and staying close to home; single householders

+ L13 NEXT WAVE
Urban denizens; young, diverse,
hardworking families

+ L14 SCHOLARS AND PATRIOTS
College campuses and military neighborhoods

®TheRetaiICoachc
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Community ¢ Lifemode Summary Groups Map
Plainfield, New Jerse

+ L1 AFAFLUENT ESTATES
Established wealth — educated, well-traveled married couples

+ L2 UPSCALE AVENUES
Prosperous, married couples
in higher density neighborhoods

+ L3 UPTOWN INDIVIDUALS
Younger, urban singles on the move

+ L4 FAMILY LANDSCAPES
Successful younger families in newer housing

Gen X in middle age; families with fewer kids and a mortgage

+ L6 COZY COUNTRY
Empty nesters in bucolic settings

+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic homeowners with families

+ L8 MIDDLE GROUND
Lifestyles of thirtysomethings

+ L9 SENIOR STYLES
Senior lifestyles reveal the effects of saving for retirement

+ L10 RUSTIC OUTPOSTS
Country life with older families, older homes

+L11 MIDTOWN SINGLES
Millennials on the move; single, diverse, and urban

+L12 HOMETOWN
Growing up and staying close to home; single householders

+ L13 NEXT WAVE
Urban denizens; young, diverse,
hardworking families

+ L14 SCHOLARS AND PATRIOTS
College campuses and military neighborhoods

®TheRetaiICoachg
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Community * Top Tapestry Segments

Plainfield, New Jersey

+ L1 AFFLUENT ESTATES + L8 MIDDLE GROUND

Established wealth — educated, well-traveled married couples Lifestyles of thirtysomethings

+ L2 UPSCALE AVENUES + L9 SENIOR STYLES

Prosperous, married couples Senior lifestyles reveal the effects of saving for retirement

in higher density neighborhoods
Country life with older families, older homes

+L11 MIDTOWN SINGLES
Millennials on the move; single, diverse, and urban

Younger, urban singles on the move

Successful younger families in newer housing
Growing up and staying close to home; single householders

+ L13 NEXT WAVE

Gen X in middle age; families with fewer kids and a mortgage

+ L6 COZY COUNTRY Urban denizens; young, diverse,
Empty nesters in bucolic settings hardworking families
+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic homeowners with families College campuses and military neighborhoods
CUMULATIVE
TAPESTRY SEGMENTATION HOUSEHOLDS PERCENT | CUMULATIVE PERCENT | US HOUSEHOLDS PERCENT PERCENT
1 Diverse Convergence (13A) 26.5% 26.5% 1.2% 1.2% 2,160
2 Pleasantville (2B) 17.2% 43.7% 2.1% 3.3% 820
3 NeWest Residents (13C) 13.6% 57.3% 0.8% 4.1% 1,717
4 City Strivers (11A) 9.3% 66.7% 0.8% 4.9% 1,212
5 City Lights (8A) 8.5% 75.2% 1.4% 6.3% 595
Subtotal 75.1% 6.3%
6 Family Extensions (13B) 8.0% 83.2% 0.7% 7.0% 1,117
7 Fresh Ambitions (13D) 5.7% 88.9% 0.7% 7.7% 870
8 Golden Years (9B) 3.1% 91.9% 1.3% 9.0% 234
9 Front Porches (8E) 2.7% 94.6% 1.6% 10.6% 171
10 Urban Villages (7B) 2.5% 97.1% 1.0% 11.6% 243
Subtotal 22.0% 5.3%
11 Top Tier (1A) 1.4% 98.6% 1.6% 13.2% 90
12 Savvy Suburbanites (1D) 1.4% 100.0% 3.0% 16.2% 48
Subtotal 2.8% 4.6%
Total 100.0% 16.2% 618

(R) TheRetailCoach.
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‘I 3ALifeMode Group: Next Wave

International Marketplace

US Households: 1,528,100 Median Age: 32.8
Average Household Size: 3.07 Median Household Income: $46,500

WHO ARE WE?

International Marketplace neighborhoods are a rich blend of cultures, found in densely populated urban
and suburban areas, almost entirely in the Middle Atlantic (especially in New York and New Jersey) or in
California. AlImost 40% of residents are foreign-born; nearly 1 in 4 households are linguistically isolated.
Young, Hispanic families renting apartments in older buildings dominate this market; about one quarter
of households have children. Over one-fifth of households have no vehicle, typically those living in the
city. Workers are mainly employed in white collar and service occupations (especially food service and
building maintenance). One-fifth of workers commute using public transportation and more walk or bike
to work than expected. Median household income is lower, but home values are higher, reflecting the
metropolitan areas in which they live. Consumers are attentive to personal style; purchases reflect their
youth and their children. True to their culture, residents visit Spanish language websites, watch programs
on Spanish TV networks, and listen to Hispanic music.

OUR NEIGHBORHOOD

* Densely settled urban periphery of large metropolitan areas, East and West Coasts.

* Young, diverse family market: 41% families with children (married couple or single parent), plus married
couples without children and a notable proportion of multigenerational households (Index 174).

* Approximately 76% of householders in multiunit apartment buildings, 30% in 2-4 unit structures (Index
372).

* Majority of apartments built before 1970 (65%), 29% built before 1940 (Index 223).

¢ 1 or 2 vehicles for two-thirds of households; 22% have no vehicle (Index 243).

SOCIOECONOMIC TRAITS

e Almost 40% of the population were born abroad; almost 1 in 5 households have residents who do not
speak English.

® 27% have no high school diploma (Index 210); 28% have a high school diploma only (Index 103).

e Labor force participation rate is 67% and higher than the US average; unemployment is also slightly
higher, at 6%.

* These are hard-working consumers, striving to get ahead; style matters to them.

* Preserving the environment and being in tune with nature are very important.

e Media used most often is the Internet.

(R) TheRetailCoach.
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'l 3ALifeMode Group: Next Wave
International Marketplace

AGE BY SEX (Esri data)
Median Age: 32.8 US: 38.2

Indicates US
85+ ——
80-84 —
75-79 e —
70-74 -
65-69 I —
60-64 I
55-59 I
50-54 I
45-49
40-44
35-39
30-34
25-29
20-24
15-19
10-14
5.9 I
<5
[ | | | |
8% 4% 0 4% 8%

Male Female

INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

Median Household Income

..500
— -

0 $100K  $200K  $300K  $400K  $500K $600K+
Median Net Worth
I15,600

R

0 $100K  $200K  $300K  $400K  $500K $600K+
Il US Median.

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).

Diversity Index: 88.7 US: 64.0
N 57.6%
Hispanic I 15.1%

: 5%
Multiple W 34%

I 26.4%
Other . .5%

Asian and [ 11.3%
Pac. Islander [l 5.8%

American  [1.0%
Indian 11.0%

Black RN 11.7%
I 12.8%

White IR 44.0%
[ 7 0.2%

0 20% 40% 60% 80%
Il US Average.

HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.

*Hispanic Can Be of Any Race.

|
|
|
u Home
: Ownership
US Percentage:
62.7% Own
Typical Housing: 37.3% Rent
High-Density Apartments;
Single Family

Average Rent:
$1,191

AVERAGE HOUSEHOLD
BUDGET INDEX

The index compares the average

amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
households. An index of 100 is average.
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by
Esri.

& 2® TheRetailCoach.
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'I 3ALifeMode Group: Next Wave

International Marketplace

Market Profile

* To make ends meet, consumers shop at warehouse clubs and low-cost retailers.

* Unlikely to own a credit card, they pay their bills in person.

e This market supports multigenerational families; they are often primary caregivers for elderly family
members. On average, International Marketplace residents have a higher reliance on Medicaid.

* For entertainment, they listen to gospel and R&B music and prefer to watch BET.

* The recreational activity of choice for residents is basketball.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.

$60,000 —pmmsssmssmesnenessesscssssesnensen st e AT
$50,000 — e O S
n
(9]
.E
I S "
E ) Office And
w Transpctrtatlon‘And Sales And Administrative
- Material Moving Related Support
8 330,000 e ol oo . e
O
=
$20,000 —f—— e R A
Building And Food
i’?ﬂUHMd% Cleaning Preparation And
nd Maintenance Serving Related
$10,000 — oo 22 P i

100,000 150,000 200,000 250,000 300,000
Workers (Age 16+)

(R) TheRetailCoach.
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2 LifeMode Group: Upscale Avenues

Pleasantville
US Households: 2,718,100 Median Age: 42.6
Average Household Size: 2.88 Median Household Income: $92,900

WHO ARE WE?

Prosperous domesticity best describes the settled denizens of Pleasantville. Situated principally in older
housing in suburban areas in the Northeast (especially in New York and New Jersey) and secondarily in
the West (especially in California), these slightly older couples move less than any other market. Many
couples have already transitioned to empty nesters; many are still home to adult children. Families own
older, single-family homes and maintain their standard of living with dual incomes. These consumers have
higher incomes and home values and much higher net worth (Index 364). Older homes require upkeep;
home improvement and remodeling projects are a priority—preferably done by contractors. Residents
spend their spare time participating in a variety of sports or watching movies. They shop online and in a
variety of stores, from upscale to discount, and use the Internet largely for financial purposes.

OUR NEIGHBORHOOD

* Suburban periphery of large metropolitan areas, primarily in Middle Atlantic or Pacific states.

® Most homes owned (and mortgaged) (Index 146).

* Households composed of older married-couple families, more without children under 18, but many
with children over 18 years (Index 141).

e Older, single-family homes: two-thirds built before 1970, close to half from 1950 to 1969.

* One of the lowest percentages of vacant housing units at 4.5% (Index 39).

e Suburban households with 3 or more vehicles and a longer travel time to work (Index 132).

SOCIOECONOMIC TRAITS

* Education: 66% college educated, 37% with a bachelor's degree or higher.

* Low unemployment at 4.6%; higher labor force participation rate at 67% (Index 107); higher proportion
of HHs with 2 or more workers (Index 118).

* Many professionals in finance, information/technology, education, or management.

* Median household income denotes affluence, with income primarily from salaries, but also from
investments (Index 130) or Social Security (Index 106) and retirement income (Index 122).

* Not cost-conscious, these consumers willing to spend more for quality and brands they like.

e Prefer fashion that is classic and timeless as opposed to trendy.

e Use all types of media equally (newspapers, magazines, radio, Internet, TV).

(R) TheRetailCoach.
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ZB LifeMode Group: Upscale Avenues

AVERAGE HOUSEHOLD
BUDGET INDEX

The

amount spent in this market's household

bud

to the average amount spent by all US

Pleasantyville

AGE BY SEX (Esri data)
Median Age: 42.6 US: 38.2

Indicates US
85+ I —
80-84 .
75-79 I ——
70-74 I —
65-69 I —
60-64
55-59 | —
50-54
45-49
40-44
35-39 I S—
30-34 [ —
25-29 I S—
20-24 | —
15-19 I ——
10-14
5-9 | S—
<5 I S—
[ I | I |
8% 4% 0 4% 8%

Male Female

INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

Median Household Income

.

0 $100K  $200K  $300K  $400K  $500K $600K+

Median Net Worth

-

0 $100K  $200K  $300K  $400K  $500K $600K+
Il US Median.

i

index compares the average

gets for housing, food, apparel, etc.,

households. An index of 100 is average. -

Ani

spending by consumers in this market is
20 percent above the national average.

Con
Esri.

ndex of 120 shows that average

sumer expenditures are estimated by *

Iii l iiiii

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).

Diversity Index: 61.0 US: 64.0
Hispanic* __11;;2

M 3.5%

W3.4%

Ml 5.7%
Other I 6.5%

Asian and N 8.5%
Pac. Islander |l 5.8%

American |0.4%
Indian  j4.g%

Black [N 8.8%
4K —12.5%

VWit N 3.1 %
N 70.2%

0 20% 40% 60% 80%
Il US Average.

HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.

Ving;
I

Multiple

*Hispanic Can Be of Any Race.

Home
Ownership

US Percentage:

62.7% Own
Typical Housing: 37.3% Rent
Single Family
Median Value:
$382,000

US Median: $207,300

.
*»  4R)TheRetailCoach.
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ZB LifeMode Group: Upscale Avenues

Pleasantyville

Market Profile

* Prefer imported SUVs, serviced by a gas station or car dealer.

* Invest in conservative securities and contribute to charities.

* Work on home improvement and remodeling projects, but also hire contractors.

* Have bundled services (TV/Internet/phone).

* Access the Internet via fiber optics or cable modem, on a newer computer, to pay bills, make
purchases, and track investments.

* Subscribe to premium channels (HBO, Showtime, or Starz) and use video-on-demand to watch TV
shows and movies.

* Enjoy outdoor gardening, going to the beach, visiting theme parks, frequenting museums, and
attending rock concerts.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.

$140,000 —smmmm

120,000
(]
(2]
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1
Iﬁ Management
c $8O'OOO Healthcare @ . SO = 0z 02
© Practitioners And
o] Technical Office And
@ 960,000 —o P~ — ARG SRR
E Education, Training,

$40 000 —----mmem e And Library

Sales And Related
$20,000 o e—
0 | | | |

100,000 300,000 500,000 700,000
Workers (Age 16+)

(R) TheRetailCoach.
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‘l 3CLifeMode Group: Next Wave

NeWest Residents

US Households: 970,800 Median Age: 27.3
Average Household Size: 3.35 Median Household Income: $30,200

WHO ARE WE?

For this young Hispanic market, life has taken many turns recently. They are new to America and new

to their careers, with new, young families. Many are new to the English language; nearly one-third of
households are linguistically isolated. NeWest Residents are ambitious and dream of a better life. They
aren’t ready to fully adopt the American way of life but are willing to take risks for the benefit of their
families. As the breadwinners, the men of the house work long hours in blue collar jobs, primarily in the
service industry. Skilled workers steer toward construction and manufacturing sectors. Female labor force
participation is somewhat low, perhaps due to the language barrier, but also because of their parenting
responsibilities.

OUR NEIGHBORHOOD

* They're concentrated in larger metropolitan areas (over half a million people) in the South and West.

* Reside in mostly renter-occupied apartments in older, mid- to high-rise buildings. Over 80% of housing
units were built before 1990. Rental rates are below the US average (Index 85).

e Half of the households have children, in either married-couple or singleparent families.

 With average household size exceeding three, presence of children less than 5 years old is high
compared to the US average. Dependent children represent approximately one-third of the population.

SOCIOECONOMIC TRAITS

* Female labor participation is slightly lower than the US average, partially attributable to the language
barrier in this diverse foreign-born market.

* Male labor force participation (Index 116) is compulsory for these new families.

e Working full-time in blue collar jobs, this market works hard and dreams big. They seek adventure and
take risks for the betterment of their families.

® They are automotive enthusiasts; if they had the savings, they would buy a used, but bold, fun-to-drive
vehicle.

(R) TheRetailCoach.
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1 3(:NeWest Residents

AGE BY SEX (Esri data)
Median Age: 27.3 US: 38.2

Indicates US

85+
80-84
75-79
70-74
65-69
60-64
55-59
50-54
45-49
40-44
35-39
30-34
25-29
20-24
15-19
10-14
5-9
<5

5
R

8% 4% 8%

Male Female

INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and

LifeMode Group: Next Wave

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).

Diversity Index: 87.3 US: 64.0

Hisoanic* 72.2%
SPANICT A 18.1%
Multiple 5‘;::"
i —
Other — 33.6%
Asian and 1l 4.5%
Pac. Islander [l 5.8%
American  [1.4%
Indian 11.0%
o [,
White I 44.4%
I 70.2%
0 20% 40% 60% 80%

Il US Average.

HOUSING

Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average

*Hispanic Can Be of Any Race.

net worth are estimated by Esri.

Median Household Income

l0,200

T

0 $100K

$200K  $300K  $400K  $500K $600K+

Median Net Worth

i1 0,700

Bl

0 $100K
Il US Median.

AVERAGE HOUSEHOLD
BUDGET INDEX

The index compares the average

amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
households. An index of 100 is average.
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by

Esri.

Typical Housing:
Multi-Unit Rentals

$200K  $300K $400K $500K $600K+
$887

Average Rent:

rent are from the Census Bureau’s American Community Survey.

Home
Ownership

US Percentage:
62.7% Own
37.3% Rent

US Average: $1,038

w 2®’ﬁweﬁétaﬁ@oaohs
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'l BCLifeMode Group: Next Wave
NeWest Residents

Market Profile

e This foreign-born market has not quite yet adopted the norms of American life. They don’t watch sports
on TV, or listen to popular music. They prefer to watch Spanish-language channels on TV. However, fast
food dining is a big hit.

* NeWest Residents consumers love their caffeine; drinking coffee, sodas, sports, and energy drinks.

* A large portion of their income goes toward baby and children products—disposable diapers, baby
food, furniture and equipment, and vitamin supplements.

* They prefer to use cash; debit card ownership is low. Without a credit history, it is difficult for these new
immigrants to obtain a credit card.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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(R) TheRetailCoach.

662.844.2155 | INFO@THERETAILCOACH.COM | THERETAILCOACH.COM | AUSTIN, TEXAS * TUPELO, MISSISSIPPI 14



'I 'l ALifeMode Group: Midtown Singles

City Strivers

US Households: 962,900 Median Age: 35.3
Average Household Size: 2.78 Median Household Income: $44,700

WHO ARE WE?

These high density city neighborhoods are characterized by a relatively young foreign-born population
who have embraced the American lifestyle, yet retained their cultural integrity. To support their lifestyle,
City Strivers residents commute long distances to find work in the service, healthcare, or retail industry
Their hard-earned wages and salary income goes toward relatively high rents in older multiunit buildings,
but they've chosen these neighborhoods to maintain ties to their culture. Single parents are often

the recipients of Supplemental Security Income and public assistance, but their close-knit community
provides the invaluable support needed while they work. City Strivers consumers are bold in their
purchasing decisions; they seek out deals on branded clothing, sometimes indulge in restaurants and
personal services, and splurge on their cable TV package.

OUR NEIGHBORHOOD

* Densely populated neighborhoods located primarily in New York, Boston, Washington, or Chicago.

e Primarily renters living in older, multiunit structures built before 1950; smaller buildings with 2—4 units
the most popular in this market; relatively high rental rates at more than $1,1700 monthly (Index 108).

e A blend of family households, married couples and single parents with younger or adult children, as
well as single-person households; average household size 2.78.

* Work outside their county of residence, with almost one-fourth commuting 60 or more minutes to
work; average travel time to work of 38 minutes the highest of any Tapestry market; use of public
transportation common.

SOCIOECONOMIC TRAITS

* One in five households here are in poverty, but City Strivers residents rely more on wage and salary
income. Half have some college education.

e Labor force participation is slightly below the national average - with the unemployment rate above
average.

* They work in health care, transportation, social services, and protective services.

e Style and image are important to these consumers. Current trends are a strong influence on their
shopping habits.

e They often make impulse purchases and try new brands and technologies, but do look for the approval
of their friends.

e These sociable consumers exhibit boldness in their decisions and aren't afraid to share their opinion.
They share strong cultural integrity.

(R) TheRetailCoach.
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'I 'I ALifeMode Group: Midtown Singles

City Strivers

AGE BY SEX (Esri data)
Median Age: 35.3 US: 38.2

Indicates US

85+
80-84
75-79
70-74
65-69
60-64
55-59
50-54
45-49
40-44
35-39
30-34
25-29
20-24
15-19
10-14
5-9
<5

[ I
8% 4% 0 4% 8%

Male Female

INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

Median Household Income

B
-

0 $100K  $200K  $300K  $400K  $500K $600K+
Median Net Worth
I15,9oo

R

0 $100K  $200K  $300K  $400K  $500K $600K+
Il US Median.

RACE AND ETHNICITY o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).

Diversity Index: 63.9 US: 64.0
Hisoaice N 19.4%
SPaNI . e 18,19

: B 3.9%
Multiple 3%

I 8.9%
Other 5%

Asian and [H3.0%
Pac. Islander [l 5.8%

American | 0.6%
Indian 11.0%

Black N 7 1.3%
I 12.8%

White IR 12.2%
[ 7 0.2%

0 20% 40% 60% 80%
Il US Average.

HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and average
rent are from the Census Bureau’s American Community Survey.

*Hispanic Can Be of Any Race.

— Home
— Ownership
— US Percentage:
62.7% Own
Typical Housing: 37.3% Rent

High-Density Apartments

Average Rent:
$1,122
US Average: $1,038

AVERAGE HOUSEHOLD
BUDGET INDEX

The index compares the average
amount spent in this market's household
budgets for housing, food, apparel, etc.,
to the average amount spent by all US
households. An index of 100 is average. .
An index of 120 shows that average
spending by consumers in this market is
20 percent above the national average.
Consumer expenditures are estimated by
Esri.
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'I 'I ALifeMode Group: Midtown Singles
City Strivers

Market Profile

» City Strivers residents shop at discount retailers and warehouse clubs for the basics, but do occasionally
treat themselves to a meal at Applebee’s, or T.G.I. Friday’s. They frequently try their luck with the
lottery.

* These image-conscious consumers indulge in pedicures and manicures, purchase tooth whiteners,
and exercise to stay in shape. They prefer to shop around for clearance deals on branded apparel at
Marshalls or Old Navy, but sometimes shop at Abercrombie & Fitch.

* Once in a while, they do watch a movie at the theater, but prefer to catch movies on premium TV
channels such as HBO, Starz, and Showtime. They enjoy BET, MTV, CNN, and Discovery Channel
also. Listening to R&B, hip hop, gospel, and reggae music on the radio complements their in-home
entertainment.

* Bundled with their cable service, most residents have high-speed Internet access on their older
desktops.

® More than a third of households maintain a savings account. They are just as comfortable banking
online as in person.

OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed by median earnings. Data from the Census Bureau’s
American Community Survey.
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Community ¢ Psychographic Profile

Plainfield, New Jersey

2024 HOUSEHOLDS

2024 ADULT POPULATION
DATA % INDEX DATA % INDEX

PSYCHOGRAPHIC LIFEMODE GROUPS

16,470 Percent Index 41,128 Percent Index
Total: 16,637 100.0% 41,370 100.0%
1. Affluent Estates 478 2.9% 28 1,028 2.5% 23
Top Tier (1A) 231 1.4% 90 494 1.2% 71
Professional Pride (1B) 0 0.0% 0 0 0.0% 0
Boomburbs (1C) 0 0.0% 0 0 0.0% 0
Savvy Suburbanites (1D) 231 1.4% 48 535 1.3% 41
Exurbanites (1E) 0 0.0% 0 0 0.0% 0
2. Upscale Avenues 2,833 17.2% 313 6,786 16.5% 283
Urban Chic (2A) 0 0.0% 0 0 0.0% 0
Pleasantville (2B) 2,833 17.2% 820 6,786 16.5% 699
Pacific Heights (2C) 0 0.0% 0 0 0.0% 0
Enterprising Professionals (2D) 0 0.0% 0 0 0.0% 0
3. Uptown Individuals 0 0.0% 0 0 0.0% 0
Laptops and Lattes (3A) 0 0.0% 0 0 0.0% 0
Metro Renters (3B) 0 0.0% 0 0 0.0% 0
Trendsetters (3C) 0 0.0% 0 0 0.0% 0
4. Family Landscapes 0 0.0% 0 0 0.0% 0
Workday Drive (4A) 0 0.0% 0 0 0.0% 0
Home Improvement (4B) 0 0.0% 0 0 0.0% 0
Middleburg (4C) 0 0.0% 0 0 0.0% 0
5. GenXurban 0 0.0% 0 0 0.0% 0
Comfortable Empty Nesters (5A) 0 0.0% 0 0 0.0% 0
In Style (5B) 0 0.0% 0 0 0.0% 0
Parks and Rec (5C) 0 0.0% 0 0 0.0% 0
Rustbelt Traditions (5D) 0 0.0% 0 0 0.0% 0
Midlife Constants (5E) 0 0.0% 0 0 0.0% 0
6. Cozy Country Living 0 0.0% 0 0 0.0% 0
Green Acres (6A) 0 0.0% 0 0 0.0% 0
Salt of the Earth (6B) 0 0.0% 0 0 0.0% 0
The Great Outdoors (6C) 0 0.0% 0 0 0.0% 0
Prairie Living (6D) 0 0.0% 0 0 0.0% 0
Rural Resort Dwellers (6E) 0 0.0% 0 0 0.0% 0
Heartland Communities (6F) 0 0.0% 0 0 0.0% 0
7. Sprouting Explorers 412 2.5% 33 1,193 2.9% 33
Up and Coming Families (7A) 0 0.0% 0 0 0.0% 0
Urban Villages (7B) 412 2.5% 243 1,193 2.9% 204
Urban Edge Families (7C) 0 0.0% 0 0 0.0% 0
Forging Opportunity (7D) 0 0.0% 0 0 0.0% 0
Farm to Table (7E) 0 0.0% 0 0 0.0% 0
Total: 16,470 100.0% 41,128 100.0%
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Community ¢ Psychographic Profile

Plainfield, New Jersey

2024 HOUSEHOLDS 2024 ADULT POPULATION

PSYCHOGRAPHIC LIFEMODE GROUPS

DATA % INDEX DATA % INDEX
8. Middle Ground ,845 11.2% 103 4,647 11.3% 112
City Lights (8A) ,400 8.5% 595 3,496 8.5% 578
Emerald City (8B) 0 0.0% 0 0 0.0% 0
Bright Young Professionals (8C) 0 0.0% 0 0 0.0% 0
Downtown Melting Pot (8D) 0 0.0% 0 0 0.0% 0
Front Porches (8E) 445 2.7% 171 1,152 2.8% 182
Old and Newcomers (8F) 0 0.0% 0 0 0.0% 0
Hometown Heritage (8G) 0 0.0% 0 0 0.0% 0
9. Senior Styles 511 3.1% 53 1,275 3.1% 60
Silver & Gold (9A) 0 0.0% 0 0 0.0% 0
Golden Years (9B) 511 3.1% 234 1,275 3.1% 255
The Elders (9C) 0 0.0% 0 0 0.0% 0
Senior Escapes (9D) 0 0.0% 0 0 0.0% 0
Retirement Communities (9E) 0 0.0% 0 0 0.0% 0
Social Security Set (9F) 0 0.0% 0 0 0.0% 0
10. Rustic Outposts 0 0.0% 0 0 0.0% 0
Southern Satellites (10A) 0 0.0% 0 0 0.0% 0
Rooted Rural (10B) 0 0.0% 0 0 0.0% 0
Economic BedRock (10C) 0 0.0% 0 0 0.0% 0
Down the Road (10D) 0 0.0% 0 0 0.0% 0
Rural Bypasses (10E) 0 0.0% 0 0 0.0% 0
11. Midtown Singles 1,532 9.3% 150 3,578 8.7% 158
City Strivers (11A) 1,532 9.3% 1,212 3,578 8.7% 1,083
Young and Restless (11B) 0 0.0% 0 0 0.0% 0
Metro Fusion (11C) 0 0.0% 0 0 0.0% 0
Set to Impress (11D) 0 0.0% 0 0 0.0% 0
City Commons (11E) 0 0.0% 0 0 0.0% 0
12. Hometown 0 0.0% 0 0 0.0% 0
Family Foundations (12A) 0 0.0% 0 0 0.0% 0
Traditional Living (12B) 0 0.0% 0 0 0.0% 0
Small Town Sincerity (12C) 0 0.0% 0 0 0.0% 0
Modest Income Homes (12D) 0 0.0% 0 0 0.0% 0
13. Next Wave 8,861 53.8% 1,389 22,620 55.0% 1,275
Diverse Convergence (13A) 4,365 26.5% 2,160 10,734 26.1% 1,912
Family Extensions (13B) 1,318 8.0% 1,117 3,907 9.5% 989
NeWest Residents (13C) 2,240 13.6% 1,717 5,922 14.4% 1,742
Fresh Ambitions (13D) 939 5.7% 870 2,056 5.0% 735
High Rise Renters (13E) 0 0.0% 0 0 0.0% 0
14. Scholars and Patriots 0 0.0% 0 0 0.0% 0
Military Proximity (14A) 0 0.0% 0 0 0.0% 0
College Towns (14B) 0 0.0% 0 0 0.0% 0
Dorms to Diplomas (14C) 0 0.0% 0 0 0.0% 0
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Community ¢ Psychographic Profile

Plainfield, New Jersey

2024 HOUSEHOLDS

2024 ADULT POPULATION
DATA % INDEX DATA % INDEX

PSYCHOGRAPHIC URBANIZATION GROUPS

16,470 Percent Index 41,128 Percent Index
Total: 16,637 100.0% 41,370 100.0%
1. Principal Urban Center 4,710 28.6% 395 11,598 28.2% 419
Laptops and Lattes (3A) 0 0.0% 0 0 0.0% 0
Metro Renters (3B) 0 0.0% 0 0 0.0% 0
Trendsetters (3C) 0 0.0% 0 0 0.0% 0
Downtown Melting Pot (8D) 0 0.0% 0 0 0.0% 0
City Strivers (11A) 1,532 9.3% 1,212 3,578 8.7% 1,083
NeWest Residents (13C) 2,240 13.6% 1,717 5,922 14.4% 1,742
Fresh Ambitions (13D) 939 5.7% 870 2,056 5.0% 735
High Rise Renters (13E) 0 0.0% 0 0 0.0% 0
2. Urban Periphery 7,510 45.6% 275 19,330 47.0% 268
Pacific Heights (2C) 0 0.0% 0 0 0.0% 0
Rustbelt Traditions (5D) 0 0.0% 0 0 0.0% 0
Urban Villages (7B) 412 2.5% 243 1,193 2.9% 204
Urban Edge Families (7C) 0 0.0% 0 0 0.0% 0
Forging Opportunity (7D) 0 0.0% 0 0 0.0% 0
Southwestern Families (7F) 0 0.0% 0 0 0.0% 0
City Lights (8A) 1,400 8.5% 595 3,496 8.5% 578
Bright Young Professionals (8C) 0 0.0% 0 0 0.0% 0
Metro Fusion (11C) 0 0.0% 0 0 0.0% 0
Family Foundations (12A) 0 0.0% 0 0 0.0% 0
Modest Income Homes (12D) 0 0.0% 0 0 0.0% 0
Diverse Convergence (13A) 4,365 26.5% 2,160 10,734 26.1% 1,912
Family Extensions (13B) 1,318 8.0% 1,117 3,907 9.5% 989
3. Metro Cities 445 2.7% 15 1,152 2.8% 17
In Style (5B) 0 0.0% 0 0 0.0% 0
Emerald City (8B) 0 0.0% 0 0 0.0% 0
Front Porches (8E) 445 2.7% 171 1,152 2.8% 182
Old and Newcomers (8F) 0 0.0% 0 0 0.0% 0
Hometown Heritage (8G) 0 0.0% 0 0 0.0% 0
Retirement Communities (9E) 0 0.0% 0 0 0.0% 0
Social Security Set (9F) 0 0.0% 0 0 0.0% 0
Young and Restless (11B) 0 0.0% 0 0 0.0% 0
Set to Impress (11D) 0 0.0% 0 0 0.0% 0
City Commons (11E) 0 0.0% 0 0 0.0% 0
Traditional Living (12B) 0 0.0% 0 0 0.0% 0
College Towns (14B) 0 0.0% 0 0 0.0% 0
Dorms to Diplomas (14C) 0 0.0% 0 0 0.0% 0
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Community ¢ Psychographic Profile

Plainfield, New Jersey

PSYCHOGRAPHIC URBANIZATION GROUPS

Total:

4. Suburban Periphery

Top Tier (1A)

Professional Pride (1B)
Boomburbs (1C)

Savvy Suburbanites (1D)
Exurbanites (1E)

Urban Chic (2A)

Pleasantville (2B)

Enterprising Professionals (2D)
Workday Drive (4A)

Home Improvement (4B)
Comfortable Empty Nesters (5A)
Parks and Rec (5C)

Midlife Constants (5E)

Up and Coming Families (7A)
Silver & Gold (9A)

Golden Years (9B)

The Elders (9C)

Military Proximity (14A)

5. Semirural

Middleburg (4C)

Heartland Communities (6F)
Farm to Table (7E)

Senior Escapes (9D)

Down the Road (10D)

Small Town Sincerity (12C)

6. Rural

Green Acres (6A)

Salt of the Earth (6B)

The Great Outdoors (6C)
Prairie Living (6D)

Rural Resort Dwellers (6E)
Southern Satellites (10A)
Rooted Rural (10B)
Economic BedRock (10Q)
Rural Bypasses (10E)
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About The Retail Coach.

The Retail Coach is a national retail recruitment and development firm that combines strategy, technology,
and creative expertise to develop and deliver high-impact retail recruitment and development plans to local
governments, chambers of commerce, economic development organizations and private developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and services that
better enable communities to maximize their retail development potential.

Retail:360° Process

Providing more than simple data reports of psychographic and Psychographic trends, The Retail Coach goes well
beyond other retail consulting and market research firms’ offerings by combining current national and statewide
Psychographics and trend data with real-world, “on-the-ground” information gathered through extensive visits to
our clients’ communities. Every community is different, and there is no “one size fits all” retail recruitment solution.
Compiling the gathered data into client-tailored information packets that are uniquely designed for, and targeted to,
specific retailers and restaurants who meet the community’s needs help assure our clients that they are receiving
the latest and best information for targeted retail recruitment efforts — all with personal service and coaching
guidance that continues beyond the initial project scope and timeline.

Our Retail:360® Process assures that communities get timely, accurate and relevant information.Translating that

data into the information that retailers need and seek assures our clients even better possibilities for tremendous
retail growth and success.
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TheRetailCoach.
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All information furnished is from sources deemed reliable and is submitted subject to errors, omissions,
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U.S. Census Bureau, Economy.com, Unacast, Spatial Insights Inc., Urban Land Institute, CensusViewer.
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represent current data, where applicable, portions of estimated actual sales may be calculated using
an average sales per square foot model. Mapping data is provided by Google, Nielsen, ESRI and/or
Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions,
change of terms and/or conditions.
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