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S — Educational Attainment (%)
— Populatlon — e e
0-9 Years 12.32% Graduate or Professional Degree 6.34%
2020 14,281 10 - 17 Years 9.68% Bachelors Degree 10.05%
2025 15,005 18 - 24 Years 8.64% Associate Degree 5.45%
2030 25,144 25 _ 34 Years 11.58% Some College 21.89%
35 - 44 Years 12.67% High School Graduate (GED) 38.75%
45 - 54 Years 10.96% Some High School, No Degree 10.55%
0
.\. 55 - 64 Years 13.42% Less than 9th Grade 6.97%
65 and Older PAWEL Y,

Median Age 41.08

Average Age 41.38 — Race Distribution
White 57.13%
Black/African American 5.50%
\ American Indian/Alaskan 0.87%
Income Asian 0.53%
Average HH $86,633 Native Hawaiian/Islander 0.08%
&é& Median f 206,862 'Cl')vtvr:)ecr)rRl\a/lcoere Races 12?15:
Per Capita $32,430 )
Hispanic 45.41%
) Non-Hispanic 54.60%
Aaron Farmer | President, The Retail Coach, LLC | Cell: 662.231.0608 | Email: AFarmer@TheRetailCoach.com 2
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RETAIL TRADE AREA — LULING, TEXAS

RETAIL DEMAND OUTLOOK

NAICS DESCRIPTION 2025 DEMAND 2030 DEMAND GROWTH %A/S*R
44,45,722 Total retail trade including food and d’g}ﬂ’;g $143,778,210 $259,546,191 $115,767,981 12.54%
441 Motor vehicle and parts dealers $29,613,762 $54,493,461 $24,879,699 12.97%

4411 Automobile dealers $26,736,946 $49,184,660 $22,447,713 12.96%

4412 Other motor vehicle dealers $1,247,770 $2,288,516 $1,040,745 12.90%

4413 Automotive parts, accessories, and tire stores $1,629,045 $3,020,285 $1,391,240 13.14%
442 Furniture and home furnishings stores $1,525,450 $2,812,324 $1,286,874 13.01%

4421 Furniture stores $943,672 $1,749,870 $806,198 13.15%

4422 Home furnishings stores $581,778 $1,062,455 $480,676 12.80%
443 Electronics and appliance stores $1,479,995 $2,727,798 $1,247,804 13.01%

443141 Household appliance stores $362,784 $670,210 $307,426 13.06%

443142 Electronics stores $1,117,210 $2,057,588 $940,378 12.99%

Building material and garden equipment and
444 supplies dealers $8,919,901 $16,733,780 $7,813,879 13.41%
4441 Building material and supplies dealers $7,991,952 $15,020,215 $7,028,262 13.45%
44411 Home centers $4,160,301 $7,801,726 $3,641,425 13.40%
44412 Paint and wallpaper stores $472,654 $892,613 $419,959 13.56%
44413 Hardware stores $787,850 $1,476,088 $688,238 13.38%
44419 Other building material dealers $2,571,147 $4,849,788 $2,278,640 13.53%
4442 Lawn and garden equipment and supplies $927,948 $1,713,565 $785,617 13.05%

44421 Outdoor power equipment stores $184,927 $343,865 $158,938 13.21%

44422 Nursery, garden center, and farm supply $743,022 $1,369,700 $626,678 13.01%
445 Food and beverage stores $18,046,161 $32,734,527 $14,688,366 12.65%

4451 Grocery stores $16,383,533 $29,703,272 $13,319,739 12.64%

Supermarkets and other grocery (except
44511 convenience) stores $15,657,743 $28,401,524 $12,743,781 12.65%
44512 Convenience stores $725,790 $1,301,748 $575,957 12.39%

4452 Specialty food stores $542,220 $982,980 $440,760 12.64%

4453 Beer, wine, and liquor stores $1,120,408 $2,048,276 $927,868 12.82%
446 Health and personal care stores $3,552,074 $6,353,577 $2,801,503 12.33%

44611 Pharmacies and drug stores $2,542,245 $4,502,529 $1,960,283 12.11%

44612 Cosmetics, beauty supplies, and perfume $198,142 $350,968 $152,827 12.11%

44613 Optical goods stores $664,219 $1,239,083 $574,864 13.28%

44619 Other health and personal care stores $147,467 $260,997 $113,529 12.10%
447 Gasoline stations $16,173,269 $29,474,081 $13,300,812 12.75%
448 Clothing and clothing accessories stores $4,298,902 $7,006,503 $2,707,601 10.26%

4481 Clothing stores $3,023,957 $4,868,808 $1,844,851 9.99%

44811 Men's clothing stores $95,360 $152,794 $57,434 9.89%
44812 Women's clothing stores $425,043 $687,810 $262,767 10.11%
44813 Children’s and infants’ clothing stores $155,014 $228,244 $73,230 8.05%
44814 Family clothing stores $1,704,449 $2,764,024 $1,059,575 10.15%
44815 Clothing accessories stores $146,114 $235,110 $88,996 9.98%
44819 Other clothing stores $497,978 $800,827 $302,849 9.97%
4482 Shoe stores $603,702 $994,424 $390,721 10.50%
4483 Jewelry, luggage, and leather goods stores $671,243 $1,143,271 $472,028 11.24%
44831 Jewelry stores $371,234 $657,819 $286,585 12.12%
44832 Luggage and leather goods stores $300,009 $485,452 $185,443 10.10%

*Compound annual growth rate (CAGR) is the geometric progression ratio that provides a constant rate of return over the time period. CAGR dampens
the effect of volatility of periodic growth. 3
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RETAIL TRADE AREA — LULING, TEXAS

RETAIL DEMAND OUTLOOK

NAICS DESCRIPTION 2025 DEMAND 2030 DEMAND GROWTH %A/S*R
Sporting goods, hobby, musical instrument, and
451 book stores $2,043,064 $3,615,440 $1,572,375 12.09%
Sporting goods, hobby, and musical

4511 instrument stores $1,523,277 $2,713,671 $1,190,395 12.24%
45111 Sporting goods stores $1,056,094 $1,876,619 $820,526 12.18%
45112 Hobby, toy, and game stores $331,916 $606,125 $274,209 12.80%
45113 Sewing, needlework, and piece goods $69,212 $107,887 $38,675 9.28%
45114 Musical instrument and supplies stores $66,055 $123,040 $56,985 13.25%
4512 Book stores and news dealers $519,788 $901,768 $381,981 11.65%
452 General merchandise stores $14,549,969 $26,137,554 $11,587,584 12.43%
4522 Department stores $650,679 $1,055,904 $405,225 10.17%
4523 Other general merchandise stores $13,899,290 $25,081,649 $11,182,359 12.53%
453 Miscellaneous store retailers $2,444,947 $4,370,965 $1,926,018 12.32%
4531 Florists $119,443 $222,009 $102,566 13.20%
4532 Office supplies, stationery, and gift stores $396,527 $687,099 $290,573 11.62%
45321 Office supplies and stationery stores $85,825 $154,846 $69,021 12.53%
45322 Gift, novelty, and souvenir stores $310,702 $532,253 $221,551 11.37%
4533 Used merchandise stores $310,309 $554,746 $244,438 12.32%
4539 Other miscellaneous store retailers $1,618,669 $2,907,110 $1,288,442 12.42%
45391 Pet and pet supplies stores $603,117 $1,095,839 $492,722 12.69%
45399 All other miscellaneous store retailers $1,015,552 $1,811,271 $795,719 12.27%
454 Non-store retailers $22,348,175 $39,724,772 $17,376,598 12.19%
722 Food services and drinking places $18,782,542 $33,361,409 $14,578,867 12.18%
7223 Special food services $1,292,210 $2,306,431 $1,014,221 12.28%
7224 Drinking places (alcoholic beverages) $921,879 $1,660,924 $739,045 12.50%
7225 Restaurants and other eating places $16,568,453 $29,394,054 $12,825,600 12.15%
722511 Full-service restaurants $8,764,080 $15,586,562 $6,822,483 12.20%
722513 Limited-service restaurants $6,617,472 $11,706,180 $5,088,708 12.08%
722514 Cafeterias, grill buffets, and buffets $168,388 $297,854 $129,465 12.08%
722515 Snack and nonalcoholic beverage bars $1,018,513 $1,803,458 $784,945 12.11%

*Compound annual growth rate (CAGR) is the geometric progression ratio that provides a constant rate of return over the time period. CAGR dampens
the effect of volatility of periodic growth. 4
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About The Retail Coach.

The Retail Coach is a national retail recruitment and development firm that combines strategy, technology,
and creative expertise to develop and deliver high-impact retail recruitment and development plans to local
governments, chambers of commerce, economic development organizations and private developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and services that
better enable communities to maximize their retail development potential.

Retail:360° Process

Providing more than simple data reports of psychographic and demographic trends, The Retail Coach goes well
beyond other retail consulting and market research firms’ offerings by combining current national and statewide
demographics and trend data with real-world, “on-the-ground” information gathered through extensive visits to

our clients’ communities. Every community is different, and there is no “one size fits all” retail recruitment solution.
Compiling the gathered data into client-tailored information packets that are uniquely designed for, and targeted to,
specific retailers and restaurants who meet the community’s needs help assure our clients that they are receiving
the latest and best information for targeted retail recruitment efforts — all with personal service and coaching
guidance that continues beyond the initial project scope and timeline.

Our Retail:360® Process assures that communities get timely, accurate and relevant information. Translating that

data into the information that retailers need and seek assures our clients even better possibilities for tremendous
retail growth and success.
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