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EXECUTIVE SUMMARY
Grocery Demand Outlook
The City of Grand Prairie funded a Grocery Demand Analysis which was completed by The Retail 
Coach. The intent of this strategy is to provide a better understanding of Grand Prairie’s grocery 
opportunity in order to provide a foundation for attracting new grocers to the community.
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GROCERY DEMAND OUTLOOK Tony A. Ramirez | City of Grand Prairie
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Focus Areas
For this project, the three focus areas included the City Limits of Grand Prairie, North Grand 
Prairie, and South Grand Prairie.

In order to determine grocery demand in the community, we utilized the formula below:

Per Capita Sales
The total retail grocery sales in Texas divided by the number of people who live in Texas.
$2,751.68 [$85,977,215,155 / 31,245,372]

Income Index
An index used to determine the increase or decrease in trade area purchasing power.
The per capita income of the trade area divided by the per capita income for the State of Texas
Texas: $40,609
Community: $34,700

Grocery Demand
An estimate of the trade area’s spending potential for grocery store sales.
Ex. Community:
$476,282,884 [202,563 x $$2,751.68 x 0.854]
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CITY OF GRAND PRAIRIE (CITY LIMITS)
2025 Grocery Demand: $476,282,884 
2030 Grocery Demand: $495,157,337

North Grand Prairie (5-Minute Drive Time)
2025 Grocery Demand: $60,008,251 
2030 Grocery Demand: $61,908,378

North Grand Prairie (10-Minute Drive Time)
2025 Grocery Demand: $446,482,144 
2030 Grocery Demand: $457,312,640

North Grand Prairie (15-Minute Drive Time)
2025 Grocery Demand: $1,296,697,346 
2030 Grocery Demand: $1,339,931,149

North Grand Prairie (20-Minute Drive Time)
2025 Grocery Demand: $2,268,354,347 
2030 Grocery Demand: $2,346,776,839

North Grand Prairie (1-Mile Radial)
2025 Grocery Demand: $11,082,593 
2030 Grocery Demand: $11,161,463

North Grand Prairie (3-Mile Radial)
2025 Grocery Demand: $144,408,162 
2030 Grocery Demand: $147,348,738

North Grand Prairie (5-Mile Radial)
2025 Grocery Demand: $536,139,752 
2030 Grocery Demand: $552,832,560

North Grand Prairie (7-Mile Radial)
2025 Grocery Demand: $1,149,113,228 
2030 Grocery Demand: $1,179,609,715

South Grand Prairie (5-Minute Drive Time)
2025 Grocery Demand: $134,038,292 
2030 Grocery Demand: $141,083,238

South Grand Prairie (10-Minute Drive Time)
2025 Grocery Demand: $376,292,468 
2030 Grocery Demand: $390,003,798

South Grand Prairie (15-Minute Drive Time)
2025 Grocery Demand: $773,305,590 
2030 Grocery Demand:  $798,372,370

South Grand Prairie (20-Minute Drive Time)
2025 Grocery Demand: $1,761,553,542 
2030 Grocery Demand: $1,816,254,926

South Grand Prairie (1-Mile Radial)
2025 Grocery Demand: $35,315,145 
2030 Grocery Demand: $36,556,766

South Grand Prairie (3-Mile Radial)
2025 Grocery Demand: $243,914,863 
2030 Grocery Demand: $252,873,006

South Grand Prairie (5-Mile Radial)
2025 Grocery Demand: $515,996,785 
2030 Grocery Demand: $532,571,124

South Grand Prairie (7-Mile Radial)
2025 Grocery Demand: $1,039,821,984 
2030 Grocery Demand: $1,074,195,823

SOUTH GRAND PRAIRIENORTH GRAND PRAIRIE
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The observations, conclusions and recommendations contained in this study are solely those of The 
Retail Coach, LLC and should not be construed to represent the opinions of others, including its clients, 
or any other entity prior to such entity’s express approval of this study. 

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Claritas, ESRI, 
U.S. Census Bureau, Economy.com, Unacast, Spatial Insights Inc., Urban Land Institute, CensusViewer.
com, International Council of Shopping Centers, and/or U.S. Bureau of Labor and Statistics. To better 
represent current data, where applicable, portions of estimated actual sales may be calculated using 
an average sales per square foot model. Mapping data is provided by Google, Nielsen, ESRI and/or 
Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions.
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